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| read with some amazement in
the Spring issue of Cosmetics
International that a study run by the
University of St. Etienne in France and
backed by L'Oreal, found that older
women who put on makeup in the
morning are Jess likely to have
accidents than those who venture
outside without wearing cosmetics.

The study consisting of one
hundred women, aged 65-85,
showed that those wearing makeup
stood straighter and were more stable
on their feet. Researchers believe that
applying makeup could serve as a
form of stretching exercise, improving
balance and coordination. So let it be
said with emphasis that you’re never
too old to wear makeup!

And there’s more interesting news
flowing in from Japan by way
of cosmeticsdesign.com. (Those
Japanese scientists are really
busy with all kinds of studies
on skin and health.) Using
brain scanning equipment,
they were surprised to
discover that women
experience a wave of euphoria
and optimism as they prepare for
their makeup routine. Isn’t that
interesting! So, it isn’t just
about feeling good after we’ve
put on our makeup, we feel
good before. Just imagining
how we’re going to look sends
us into paroxysms of joy. We’re so
easy to please.

The team of scientists believes that
these types of feelings are experienced
during many different beauty routines,
including men’s grooming tasks such
as shaving and applying cologne.

(Now you know the best time to ask
him for that favor. It’s all in the timing.)
As far as makeup is concerned,

| couldn’t help but think that if you're
someone with acne, rosacea,
pronounced circles under the eyes
or any other kind of noticeable
distraction, the sense of euphoria must
be off the charts when you anticipate
putting on a makeup that not only
covers but is also good for skin health.
Skin health has become the
number one motivation behind what is
now called the “Foundation Index.”
Estee Lauder chairman, Leonard
Lauder, coined the term “Lipstick
Index” several years ago when he was
making the case that women buy
lipstick as an inexpensive treat in times
of stress — particularly economic ones.
And it's true that after

the tragedy at the

World Trade Center,

we saw our lipstick

sales rise by

25%, particularly

bright ones. Now the

reverse is happening.

According to Nielsen

Media  Research,

foundation sales

are the fastest

growing product

segment of the

makeup industry.

(continued on next page)



Apparently, women have started to view foundation as a
necessary addition to their makeup bags because it now
offers them more than ever before.

The study says that women are interested in foundations
that don’t just mask things, but contribute to the health of the
skin. It’s taken fifteen years but it looks as though we’re
getting our message across. Does this sound familiar?
Foundation, powder, concealer and sunscreen all in one.
Allows the skin to breathe and function normally. Anti-
inflammatory. Antioxidant protection. UVB and UVA
protection. It's been our mantra for all these years and now
it’s being validated by the increasing sales of foundations all
over the world. For those of you who are long-time wearers
of our makeup, you always knew you were cutting-edge,
now you're a part of world-wide statistics.

Isn’t the bride in this summer issue gorgeous? She’s our
very own Cate Mclean, formerly Robichaud, who works in

our marketing department. Cate’s wearing:
Warm Silk PurePressed Base with
Maple PurePressed Base as a bronzer
and Cotton Candy PurePressed Blush on
the apples of her cheeks. The grey and
black shades from Black Plus mixed
together on her eyes with Platinum
and Crushed /ce PurePressed Eye
Shadows on the lids. Black
Pencil, applied with the Eye
Liner/Brow Brush with Jet Black
Lengthening Mascara adorning
her luscious lashes. Brows have

been perfectly groomed with the Super-Shape Me Eyebrow
Kit in Blonde. Cate’s lips have been kissed by
Tempting Lip Crayon with Sugar Plum
PureGloss on top. A dusting of Mini-
Matte kept her flawless looking
skin shine-free all day and
well into the night!
“I never felt so
comfortable and
beautiful in my
own skin as | did
on my wedding
day. Thanks to
my  Mini-Matte,
there was no
need for touch-
ups and the
photographs
came out great.
| am so grateful for jane iredale!” — Cate McLean
To all those brides out there, enjoy your beautiful day and
relish every moment of it.

Talk to you soon,

Green Tip

Love summer, but hate mosquitoes? You are not alone! Just make sure

you’re making an informed choice when choosing a deterrent. Typical bug

Did You

repellents contain about 5-25% of a chemical called DEET. Studies

have shown heavy exposure to DEET and other insecticides,
can cause memory loss, headache, weakness, fatigue,
muscle and joint pain, tremors and shortness of breath.

For a natural alternative, plant-based repellents such as
citronella, lemongrass, and rosemary help keep unwanted
guests at bay, but we’ve got another trick up our sleeves.
We love using our Botanical Brush Cleaner. Spray
some on your clothing before you head outdoors
and you’ll see what we mean!

A recent poll in InStyle voted brunettes sexier than blondes; wavy hair
sexier than straight and nude nails sexier than red — by wide margins

Yellow frames for sun glasses
Black tights with flimsy summer dresses
Donating to your local food bank

Know That...?

Queen Victoria said cosmetics
are impolite and should be
reserved for actors and
prostitutes. Women didn’t pay her
no-never-mind; even though they
weren’t allowed to vote nobody
could stop them from buying
cosmetics. Be careful what you
oppose, it was during her reign
that they became popular.

The first commercial mascara
was made of shoe polish, Vaseline
and coal dust. This is better than
the one Cleopatra concocted
which I'm told had some donkey
dung in it. How far we’ve come.



The Buzz About jane iredale...

We feel as if we're standing on a sea of red carpet with the recent awards we’ve received.
Thank you to each one of you that played a role in these achievements.

— jane iredale’s PurePressed Eye Shadow
wins Elle magazine’s Green Star Award for
Best Eye Shadow!

SELF says “it goes on
creamy and light

but doesn’t cake at all,” AND “is great
for tossing in your bag for quick,

on-the-go touch-ups.-

— Jane iredale’s Brush-Me Matte wins
for Best Mattifying Powder!

Allure
Readers’

Choice
Award

“groundbreaking
iInnovation” in Makeup.

— jane iredale’s Dream Tint wins Allure magazine
Readers’ Choice Award for Best Breakthrough Makeup

What sets us apart?

| never knew that make-up could feel so flawless. At the end of my day, my face

still feels clean and fresh and it still looks just how it did when | left the house. |
have told everyone | know about this make-up and how amazing it is. | have put
it on my sister, mother, and grandmother and now we are all huge fans! H.H.

WOW! | am so impressed with the jane iredale makeup line. | have
been blown away with the coverage and the range of colours. The
Director of Photography and camera crew noticed right away how
beautiful the skin tone looked, the producers were thrilled that /|
could maintain on set without a lot of touchups, which are always
time consuming. Also the actors are very happy that they are not
wearing a lot of makeup. jane iredale has changed the way | do
makeup from now on. L.P.
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CELEBRATING /5”“5 How sweet it is to be
loved by you - for 15 years!

To celebrate, we’re offering this
Limited Edition Kit at an extraordinary value!

Introducing Sweet 15 -
15 eye shadows (one for each
year), two blushes, a bronzer
and three Just Kissed all in one
sweet package.



